
Daiva Malinauskiene, Soros International House

Socrates / Lingua 1

 LEARNING BY 
MOVING

(Out-of-Classroom Language 
Learning While Using PT)
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Project characteristics

• Duration – 3 year
• 8 partners from 7 European countries
• 6 target groups
• 10 Europen languages, 6 of them LWU
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Partners

• Soros International House, LT
• Hamburger Volkshochschule, DE
• International House Milan, IT
• International House Wroclaw, PL
• AcrossLimits, MT
• Rastrum, LT
• West of England language Service, GB
• EuroED, RO
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Main goal

   Through language teaching 
campaign on PT reach general 
public in different parts of 
Europe, helping people to realize 
the importance of languages
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Target groups
• Students (LT, PL, MT)
• Pensioners (all partners)
• Tourists ( all partners)
• Imigrants ( IT, DE)
• Unemployed (RO, DE)
• Workers ( MT)
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Languages 
Three in each partner country:
• English as a Lingua Franca
• State language
• Language of the minority or neighbouring 

country (LT- Polish, PL- German, RO, 
MA- Italian, DE- Turkish, IT- Spanish)
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Campaign on PT

• LT – buses, trolley-buses
• PL – trams, buses
• DE – city trains , underground
• MA – buses
• IT – city trains, buses
• RO – buses
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Main activities

 Campaign on PT                         
in 6 countries                                Materials for the
                                                          final product

Seminars,conferences              
                                                        Dissemination of 
                                               the ideas of the project  
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How do we run the campaign?

Intriguing info posters in bus stop shelters
Teaching materials on PT:
• selected social  phrases ( 4 topics per 

campaign)
• audio-recordings ( 4 topics per campaign)
• written tasks in give-back forms ( 2 forms 

per topic)
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Other activities

• Awarding  prizes and free of charge language 
courses to the most active participants

• Organizing the final campaign event “Language 
Fair” in each country

• Publisising some aspects of culture and  the 
language   of neighbouring countries, ethnic 
minorities and immigrants
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Other activities

• Organizing the final international Lingua 
conference with representatives from PT 
companies

• Produsing CD and a phrasebook with 
chosen social phrases 

• Organizing project dissemination activities 
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…and a few days later posters appeared in PT shelters
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PT shelter poster
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What people saw later…

60 posters:
- 10 buses
- 20 trams



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House

 
 

 



Daiva Malinauskiene, Soros International House

 
 

 



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House



Daiva Malinauskiene, Soros International House

Posters at bus stops and 
bicycle stands  - San Donato
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Posters and flyers in San Donato 
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What makes the project visible
• Uniqueness and originality of the project
• Apropriate presentation to mass media
• Contacts with ethnic minorities, local 

authorities, local PT companies
• Good quality materials for the campaign
• Good project team and flexibility
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GOOD TEAM: SUCCESSFUL 
PROJECT REALIZATION

           Thank you for your 
attention!


